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Part 2: Three Top Book Publishing Strategies 
 

1. Know the Best Formats for Your Book 
  

 In today’s content-driven world there are so many formats you can choose from: 
Audio, eBook, Paperback, Hardback 

 My suggestion is to come out with an eBook first, to stage the launch of the other 
books. Next, come out with an audio book. A strategy best-selling author Mike 
Michalowicz also recommends. Then you can come out with paperback and 
hardback. 

 Coming out with an eBook and then an audio book should allow you to get 
discovered online. Over 80% of books are bought online, after all!  

 Publish your eBook using Kindle Direct Publishing to come out with a Kindle 
book. Presell it 30, 60 or 90 days before it comes out to create a ground swell. 

 Know the 4 Stages of Marketing - You must start at 1 and you can’t skip any! 
1. Create awareness - If people don’t know you’re out there, how can they 

connect with you and buy your book? 
2. Recognition - People need to recognize that what you’re offering is what 

they need.  
3. Ownership - People buy your offering. 
4. Spreading the word - Ask people to share your content. 

 As you move through the 4 stages of marketing, use your content to build a 
platform for yourself. By drip marketing (slowly releasing) the content from your 
books and presenting one different format after another, you’re going to create 
the groundswell that is needed for you to be successful in publishing. 

 Read this post: 9 Reasons to Publish Now 

 

2.  Create Your Editorial Calendar 
 

 The editorial calendar helps you stage the messages you’re going to send out on 
social media and your blog in order to grow your audience. 

 These messages need to be relevant to your audience and sent out at a time that 
your audience is most receptive to hearing them. 

 Your editorial calendar is all about: 
1. Drip marketing (slowly releasing your content) 
2. Planning each week which specific days you will release your content 
3. Marrying your content to what’s happening in the world so that it’s 

relevant to people. 
 Read this post: Tips for People Who Do their Own Social Media Strategy 

 
 

3.  Create Your Website 
 

 Your website is the center point for your book marketing. 

https://kdp.amazon.com/en_US/
https://networlding.com/nine-reasons-to-publish-now/
https://networlding.com/tips-for-people-who-do-their-own-social-media-strategy/
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 Check out the Author Theme on Wordpress. There are also other good 

Wordpress themes like the Divi Theme that will work well. Simple themes are 
good! You can also check out Wix and Squarespace. 

 No matter what platform you use, build an AUTHOR SITE, not just a BOOK 
SITE. A personal website keeps bringing people back. You can use it as you 
write more books and create more content.  

 Plus, a personal brand is what it’s all about. People want to see a face on a 
business and an offering because it personalizes it, and that makes all the 
difference. People buy from people.  

 On your website, be sure to include:  
 Links to your book 
 Email sign up form 
 A giveaway for email sign ups 
 A blog 

 Watch the video to see examples of strong author websites! 
 Read this post: Why Create a Blog? 
 Free tool: Lead Me to Success in Publishing eBook 

 
 
 

What’s next? 

 

Be sure to visit www.networlding.com/mini-course for Part 3! 
 

The Best Way to Get Your First 10,000 Books Sold: A Smart Launch 
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https://networlding.com/resources/
http://www.networlding.com/mini-course

